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COMMENTARY TO THE ATHENS ETHICAL PRINCIPLES

1. Explicitly demonstrate the position of zero tolerance towards trafficking in human

beings, especially women and children for sexual exploitation

It is important to explicitly repudiate human trafficking. Such a firm position may be demonstrated for
exampe through statemerts, brochures leaflets, welsite and also by using the stamp End Human Traffi cking
Now!. It would help to create an environmert that is not ignorant but aware of the problem of human
trafficking and compassionate about the suffering of its victims It would express a determination of the
comparny in mitigating the negative consequences of human trafficking and contributing to stopping this
unaccepable practice. It would also serd a clearsignal to traffickersthat this powerful segmert of society is

moabilizing to prevert suchillicit operatons and bring perpetrators to justice.

2. Contribute to prevention of trafficking in human beings including awareness-raising

campaigns and education

The successful prevention may significartly diminish the occurence of human trafficking. Prevention
activities should therefae be the staring point of all arti-trafficking initiaives Almost all busines
companes have an enormous potertial to contribute to prevention. They may alert their customersvia
specific informaton that could be included in their promaotional matrials, brochures posters videcs, efc..
Corporations may also develop and sponsor awareness-raising campaigns and use their faciities and

networks to promote and publicise them.

Prewention should not be limited to awareness-raising only. It may also include the creaton and support for
educatonal programmesand working opportunities epecially in high risk source countries. The sponsoring
of supporting servicesfor victims and potertial victims such as shelters hotlines etc., would diminish the

risk of trafficking or re-trafficking of such persons.
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3. Develop a corporate strategy for an anti-trafficking policy which will permeate all our

activities

Comparnies should make it clear that ary involvemert of its emgdoyeesin human trafficking will be
sarctioned Similarly, any involvemert of its partnersin such practce would reault atleas in the rupture of

co-operaton.

Further steps may include the elaboration of specific self-requlatory measires such ascodesof conduct and
pro-active policies which are adapted to the activities of companes For examge, the transport industry
would have the capacity for developing high-profile campaigns against humantrafficking. Companieswithin
this secior may provide informaton to travellers by mears of catlogues brochures in-flight films, ticket
dips efc. Travel operabrs may help to prevent humantrafficking by checking the identity of pasengersand
alerting border offi cials of suspicious caes The same would apply to job placeanert agerncies Hotels and
ertertainmert facilities should also exercise constant vigilance as the hidden exploitation of trafficked
perons may take placein such facilities The barking secior may be helpful in tracing the money fl ows of
the traffickers And finally, the meda would be animportant chamel of awareness-raising. Such examples

arebut afew illustrations of the potertial of the business secior in undertaking arti-trafficking initiatives

4. Ensure that our personnel fully comply with our anti-traffi cking policy

Raising awareress about the issue of humantrafficking within a compary is animportart initial stepin ary
arti-trafficking policy. This would enalde the elaboration of more specific measuresto prevent and combat
humantraffi cking and to assist the victims For example, training sessions, seminars, brochures leaflets ard
posterscould initiate this proces. Every emgdoyee should undergand the bascs about humantrafficking and
the consequernces of engagng in this acivity. Every employee should be aware of the egalished
mecharisms within the comparny and the local countries in order to report suspicious cass of human

trafficking and receive the support of the compary in confronting humantraffi cking.

5. Encourage business partners, including suppliers, to apply ethical principles against

human trafficking

By demonstrating zero tolerance towards human traffi cking, companies dissociate themselves from any
ertity involved in such pracices Comparnies may also introduce a clause in contract with their business
partnersand suppliers stating a common stand on the repudiation of humantraffi cking. A compary should

cea® co-operation with any partner facilitating humantrafficking.

6. In an effort to increase enforcement it is necessary to call on governments to initiate
a process of revision of laws and regulations that are directly relevant to enhancing anti-

trafficking policies



An operaional legal framework is the necesary precandition in eliminating humantrafficking. Laws should
be specific and strong enough to prohibit humantrafficking and to protectits victims Thisis not limitedonly
to criminal law but appliesto various spheresof law, such aslabour or administrative law. Laws should be
properly enforced and the eliminaton of human trafficking should be seen as the priority tak of
govermmerts ard law enforcement offi cials. The business community however has the power to influence
and support goverrmenrt to fulfil this tak, including through the revisions of the relevant laws and

regulations and their amerdmerts, if necesary.

7. Report and share information on best practices

Information sharing is animportant part of the follow-up to the commitmert to the Athens Ethical Principles
The purpose of reporting is to facilitate the implemertation of the Principles by comparnies through
disseminating informaion about good practcesand succes stories identifying obstaclesand challengesas
well asways and mears to overcane them; and evaluating the progress in order to sugged new policiesand

strateges Regular reporting by companieswould erhanceimplemertation of the Athens Ethical Principles



