
 

 
 

 

 

 

 

COMMENTARY TO THE ATHENS ETHICAL PRINCIPLES 

 

 

 

 

1.  Explici tl y demonstr ate the posi tion of zero tolerance towar ds traffi cki ng in human 

beings, especially women and children for sexual exploitati on 
 

It is important to explicitly repudiate human trafficking. Such a fi rm position may be demonstrated for 

example through statements, brochures, leaflets, website and also by using the stamp End Human Traffi cking 

Now!. It would help to create an environment that is not ignorant but aware of the problem of human 

trafficking and compassionate about the suffering of its victims. It would express a determination of the 

company in mitigating the negative consequences of human trafficking and contributing to stopping this 

unacceptable practice. It would also send a clear signal to traffickers that this powerful segment of society is 

mobilizing to prevent such illicit operations and bring perpetrators to justice. 

 

2. Contr ibute to preventi on of traffi cki ng in human beings incl uding awareness-raising 

campaigns and educati on 
 

The successful prevention may signifi cantly diminish the occurrence of human traffi cking.  Prevention 

activities should therefore be the starting point of all anti-trafficking initiatives. Almost all business 

companies have an enormous potential to contribute to prevention. They may alert their  customers via 

specifi c information that could be included in their promotional materials, brochures, posters, videos, etc.. 

Corporations may also develop and sponsor awareness-raising campaigns and use their facilities and 

networks to promote and publicise them.  
 

Prevention should not be limited to awareness-raising only. It may also include the creation and support for 

educational programmes and working opportunities, especially in high risk source countries. The sponsoring 

of supporting services for victims and potential victims, such as shelters, hotlines etc., would diminish the 

risk of traffi cking or re-trafficking of such persons. 



 

 

3. Develop a corporate str ategy for an anti -tr affi cking policy which wi ll permeate all our 

acti vi ti es  
 

Companies should make it clear that any involvement of its employees in human trafficking will be 

sanctioned. Similarly, any involvement of its partners in such practice would result at least in the rupture of 

co-operation. 
 

Further steps may include the elaboration of specifi c self-regulatory measures, such as codes of conduct and 

pro-active policies which are adapted to the activities of companies. For example, the transport industry 

would have the capacity for developing high-profi le campaigns against human trafficking. Companies within 

this sector may provide information to travellers by means of catalogues, brochures, in-fl ight fi lms, ticket-

slips etc. Travel operators may help to prevent human trafficking by checking the identity of passengers and 

alerting border offi cials of suspicious cases. The same would apply to job placement agencies. Hotels and 

entertainment facilities should also exercise constant vigilance as the hidden exploitation of trafficked 

persons may take place in such facilities. The banking sector may be helpful in tracing the money flows of 

the traffickers. And finally, the media would be an important channel of awareness-raising. Such examples 

are but a few illustrations of the potential of the business sector in undertaking anti-trafficking initiatives.  

 

4. Ensure that our personnel fu lly comply wi th our anti -traffi cki ng policy  
 

Raising awareness about the issue of human trafficking within a company is an important initial step in any 

anti-trafficking policy. This would enable the elaboration of more specifi c measures to prevent and combat 

human traffi cking and to assist the victims. For example, training sessions, seminars, brochures, leaflets and 

posters could initiate this process. Every employee should understand the basics about human trafficking and 

the consequences of engaging in this activity. Every employee should be aware of the established 

mechanisms within the company and the local countries in order to report suspicious cases of human 

traffi cking and receive the support of the company in confronting human traffi cking. 

  

5. Encourage busi ness partners, incl uding suppliers, to apply ethical  principles against 

human tr affi cking 
 

By demonstrating zero tolerance towards human traffi cking, companies dissociate themselves from any 

entity involved in such practices. Companies may also introduce a clause in contracts with their business 

partners and suppliers stating a common stand on the repudiation of human traffi cking. A company should 

cease co-operation with any partner facilitating human trafficking. 

 

6. In an effort to increase enforcement it is necessary to cal l on governments to initiate 

a process of revision of laws and regulati ons that are directl y relevant to enhancing anti -

traffi cki ng policies 



 

 

An operational legal framework is the necessary precondition in eliminating human trafficking. Laws should 

be specifi c and strong enough to prohibit human trafficking and to protect its victims. This is not limited only 

to criminal law but applies to various spheres of law, such as labour or administrative law. Laws should be 

properly enforced and the elimination of human trafficking should be seen as the priority task of 

governments and law enforcement offi cials. The business community however has the power to influence 

and support government to fulfi l this task, including through the revisions of the relevant laws and 

regulations and their amendments, if necessary.  

 

7. Report and share informati on on best practi ces 
 

Information sharing is an important part of the follow-up to the commitment to the Athens Ethical Principles. 

The purpose of reporting is to facilitate the implementation of the Principles by companies through 

disseminating information about good practices and success stories; identifying obstacles and challenges as 

well as ways and means to overcome them; and evaluating the progress in order to suggest new policies and 

strategies. Regular reporting by companies would enhance implementation of the Athens Ethical Principles.  

 

 


