Welcome to the Hong Kong Business Summit on “Public-Private Partnerships To
End Human Trafficking and Forced Labor: New Business Solutions to a Global
Challenge.” We at Vital Voices Global Partnership—together with CSR-Asia, End
Human Trafficking Now Campaign, Eileen Fisher, Manpower, Microsoft and the
United Nations Office on Drugs and Crime—are pleased to have your participa-
tion in this important endeavor. This Summit is the launch event of the two-year
initiative to engage the business community in furthering corporate social
responsibility to address the exploitation of human beings through innovative
business solutions and cross-sectoral collaborative efforts.

Human trafficking and forced labor is a global scourge that violates the human
dignity of women, men and children through exploitation in sweatshops, child
sex tourism, indentured servitude and other criminal activities. This growing
challenge cannot be addressed without cooperative partnerships across all sec-
tors of society. The collaborative leadership of business, government and civil

society is essential in ensuring economic prosperity and business development.

Increasingly, leaders in the business community are recognizing their interest in
raising public awareness and combating human rights abuses. The Summit will
focus on successful practices undertaken by corporations to lead social
progress. We will have the opportunity to discuss innovative strategies and solu-
tions as well as the best ways to collaborate across sectors on this pressing
problem.We hope that as an outcome of our time together, in the following two
years, we will have more ground-breaking practices to advance corporate social

responsibility to end human trafficking and forced labor in the region.

Thankyou for being with us. Working together we can make a difference!

Melanne Verveer

Welcome from
Melanne Verveer

Co-Founder and Chair,
Vital Voices Global Partnership

This Summit is the launch event

of the two-year initiative to engage
the business community in further-
ing corporate social responsibility
to address the exploitation of
human beings through innovative
business solutions and cross-sec-

toral collaborative efforts.
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Welcome from

H. E. Mrs Suzanne Mubarak
First Lady of Egypt

Suzanne Mubarak Women's
International Peace Movement

Your presence here is testimony of
your commitment in promoting the
inalienable rights to dignity and
freedom by taking a stand against
this horrendous crime. Twenty
vears from now, history will judge
us by the effectiveness of our
actions, not by the eloguence of

our pronouncements.
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May | welcome you all te this summit, | wish | could have been with you in per-
son but circumstances have prevented me. However, | could not let this oppor-
tunity passwithout sharing my thoughts with you.

A little over a year ago, a campaign with the business community to End Human
Trafficking, Now! was successfully launched in Athens. Since then, we have
been overwhelmed by the impact this campaign has had both on a national and
intemational level. Many of our partners have contributed in no small measure
to drawing the world's attention in their own way from vignettes, to public
speaking, using the stamp in addressing their constituencies and informing the
world of this global scourge. It is no surprise therefore that hardly a day goes by
without the issue of trafficking being the focus of attention in many regions.
This event is an additional impetus to double our efforts, and for the corporate
world to stretch out their hands for others to join in this long joumey—the jour-
ney for the elimination of what has been referred to as “modem day slaven™.

Your presence here is testimony of your commitment in promoting the inalien-
able rights to dignity and freedom by taking a stand against this homendous
crime. Twenty years from now, history will judge us by the effectiveness of our
actions, mot by the eloguence of ocur pronouncements.

Teday's summit is a milestone in strengthening the wide network we have creat-
ed. It provides a foundation of a shared language and a common vision in maow-
ing forward to achieve our goals as global players.

You are successful leaders inyour own right and | am sure you will set a model in
putting this illegal trade out of business forever—for human trafficking is a global
problem that will require a global solution. It will require us to strengthen our
partnerships with all those that can contribute in their own right to making this
their concem—the wider public, governments, and the media—we must all make
sure that it is constantly on our radar screen.

Hosting this event in South East Asia sends out an important signal to the world,
for it is a region that stands out for its very fast and healthy econemic develop-
ment, resulting in the rapid growth of new markets, and attracting a multitude of
investors worldwide. | am confident that it will also be just as successful in
showing the world our determination to put an end to the exploitation of human
beings especially women and children, thereby offering them a brighter future to
look forward to—a caring environment that protects them from violence and
exploitation.

Let me conclude by thanking all of you who are here—the crganisers who have
worked endlessly to ensure that this conference is a sounding success, the busi-
ness community who will be remembered for having opened up new avenues for
effective action in bringing us closer to our goals. Thank you.

Mrs. Suzanne Mubarak



Welcome to the “Public-Private Partnerships to End Human Trafficking and
Forced Labor™ summit. Human trafficking is now the third largest illegal industry
on the planet, after drugs and arms smuggling, and affects the populations of
every country in the world. Governments around the world have recognized
human trafficking as a problem, and many countries have established legislation
to prosecute traffickers, protect victims and prevent trafficking in the future,
Often, law enforcement is trained on how to recognize trafficking and where vic-
tims can receive help in their communities.

Still, human trafficking persists. Raising public awareness about human traffick-
ing is a critical preventative measure: govemments, law enforcement, compa-
nies, celebrities, organizations and individuals around the world must work
together to mobilize support for effective laws and law enforcement, and to
make potential victims aware of the risks and reality of trafficking.

For this reason, Manpower Inc. has engaged in the End Human Trafficking Now!
campaign, spearheading the effort by leading the global business community to
end human trafficking in the workplace.

Manpower Inc. was the first company to sign the Athens Ethical Principles,
which declare a “zero tolerance™ policy for working with any entity, which bene-
fits in anyway, from human trafficking. This includes our clients, vendors and
business partners. Our joint efforts to end the global trade of human beings are
essential: if global corporations help to strangle the demand for trafficked peo-
ple by adopting a zero-tolerance policy within their own organizations, then the
criminal community is less likely to exploit vulnerable sectors of society. Simply
put, where there is no profit there is very little criminal incentive.

With or without their knowledge, many organizations wordwide are utilizing traf-
ficked workers somewhere in their supply chain. This abuse and exploitation of
human beings is unacceptable, and we must all redouble ourefforts to ensure
that trafficked and abused human beings are not present in our total supply
chains.

In additien to addressing human trafficking within our own organizations, we
must also help to better regulate the mechanisms for and the process of work-
related migration. We will work with NGO's, governments and international
organizations to ensure the reduction of the potential to exploit workers who
relocate for better opportunity.

Manpower's participation in the End Human Trafficking Now! campaign is only
the starnt of a sustainable program to ensure that human beings are not abused
or exploited in the workplace and have access to safe working conditions and
legal wages. It is with this goal in mind that we call upon the global business
community to jein us in this mission. Visit www.end humantraffickingnow.com for
maore informatien about trafficking and the global fight to end it.

Diavid Arkless

Welcome from
David Arikless

Senior Vice President, Corporate Affairs,
Manpower Inc.

Raising public awareness about

human trafficking is a critical pre-
ventative measure . . . to mobilize
support for effective laws and law
enforcement, and to make poten-
tial victims aware of the risks and

reality of trafficking.
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Welcome from
Antonio Maria Costa

Executive Director,
Urnited Nations Office on Drugs and Crime

Today, many enslaved people
provide labour for booming
economies, including those in

many of our own countries.

.. . Today, there is an opportunity
for the business community to
regain that lost trust by becoming

champions of human rights

& \italvoices in Asia

Last month, on March 26, Vital Veices Global Partnership and UNODC launched
in London the Global Initiative to fight Human Trafficking. This date is of historic
importance because it coincides with both the 2o0th anniversary of the aboli-
tion of trans-Atlantic slave trade and the bicentennial of the abolition of slave
trade within the British Empire.

But two centuries after these historic events, human trafficking and forced
labour continue to be a blight on the face of our society, despite the extensive
waork and good intentions of many individuals and organizations around the
word who are working to end these violations of human rights.

The problem of human trafficking and forced labour is closer to us all than many
ofyou here may realize. Today, many enslaved people provide labour for boom-
ing economies, including those in many of our own countries. These individuals
fill the ever-expanding personal-sewice job sectors, performing domestic work,
cleaning, catering, feod processing and hospitality—with often little or no
prospect of paying off their debts.

It is crucial that this issue be put higher on the international political and social
agendas. In order to do this, it is necessary to enlist the help of the global busi-
ness community.

That iswhy | am urging business leaders to work with us and take a critical look
at their operations to ensure that these kinds of human rights viclations are
completely excluded from their supply chains.

| argue that as business leaders, your responsibility extends to any and all of the
companies that are part of your supply chain. Sustainable supply chain manage-
ment means ensuring that all of your suppliers and business partners apply sim-
ilar high standards toyour own in areas such as employee welfare, child labour
and supply chain management.

Among you, there are people representing many companies—from the service
and tourism sectors, to apparel and other labour-intensive industries—that are
implementing Corporate Social Responsibility initiatives and working te find har-
mony between the C5R pillar of “people, planet and profit”. The examplesvarny
from business to business and from country to country, but a consistent and col-
lective approach will help all of us bring an end to human trafficking.

Let me take you back to the 7o's and Bo's. Remember that in those years the
public was disenchanted with govemments and politics and pecple were much
more inclined to look to the private sector and to business leaders to solve prob-
lems. There was a greater degree of respect and trust. Regrettably, much of that
trust has lost in a wave of scandals, cormuption, fraud, greed and environmental
negligence in the last two decades.

Today, there is an opportunity for the business community to regain that lost
trust by becoming champicns of human rights. The Global Initiative offers an
opportunity for private businesses to get involved. Only through public-private
partnership we can address the issue.

This Global Initiative aims to raise public awareness throughout the world as
part of a larger strategy to fight human trafficking and forced labour. Our objec-
tive is a true public-private partnership that combines the respective sirengths
of the private and public sectors.

Governments, businesses, NGO's and citizens everywhere have a responsibility
to work together to address human trafficking. It is the right thing to do both eth-
ically and from a business perspective.

This Public-Private Partnership conference is an important step forward and link-
ing new sectors to the Global Initiative. | hope | can count on you and the organi-
sations you represent, to join us in our fight against human trafficking.

Antonio Maria Costa



Welcome from
Eileen Fisher

| am delighted to welcome you to this important gathering. As a woman, a Founder,
Eileen Fisher Inc.

mather and a business owner, | believe deeply in the importance of voice. Being
shy and growing up in a large family | have personally struggled to find my own
voice. As a very visual person, words haven't always come easily. The Vital
Voices summit on human trafficking shines a light on the voices rarely heard: the
women and men who pick our fibers, spin our yams, manufacture our products
and their children who await the return of parents from far-away jobs. As busi-
ness owners, | feel we have a responsibility to listen to those voices and take
appropriate actions.

At EILEEN FISHER INC the welfare of cur employees and factory workers is an
important priority. In China, we strive to create a workplace culture where facto-
ry workers can speak freely about issues important to them without fear of
reprisal. We collaborate with NGOs to bring education and training to the factory
floor and we look for assurance that our workers are hired of their own choos-
ing, seeking out factory partners who share our core values. We know that we
are gne of many apparel manufacturers that care about the women and men in
the supply chain.

| am very grateful to Vital Voices for bringing together thoughtful leaders and
visionaries to explore the issue of human trafficking. | am sure all of us recognize
the important role that businesses around theworld play in its elimination.
Although my family responsibilities prevent me from attending this conference, |
am confident that our shared vision for increasing awareness and preventing
human trafficking and forced labor will expand beyond today and into the future
of ourwork.

| send my very best wishes for a successful event.
The Vital Voices summit on

Eileen Fisher human trafficking shines a
light on the voices rarely
heard . . .As business owners,
I feel we have a responsibility

to listen to those voices and

take appropriate actions.
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Welcome from
Lori Forman

Director of Commun ity Affairs, Asia,
Microsaft

We are motivated by other
corporations that have done like-
wise and, through this program
with Vital Voices Global
Partnership, we hope to inspire

many others to try as well.
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Microsoft’s program is designed to enhance local and intemational efforts to
end trafficking in persons by focusing the strengths of several Microsoft initia-
tives on this complex issue of exploitation and abuse. Working in conjunction
with govemmental, NGO and other corporate partners, our efforts not only sup-
port awareness raising activities such as this summit, but also support preven-
tion, enforcement and re-integration programs.

Our prevention and re-integration strategies focus on a key cause of human traf-
ficking: poverty. All too often, unskilled, migrating labor becomes trafficked
labor, lured by the promise of jobs but presented with the reality of unscrupu-
lous and criminal labor practices. Microsoft's Unlimited Potential program rec-
ognizes that IT skills are a key determinant of employability today: demonstrat-
ing even basic computer skills opens up more options for a job seeker or may
even be a core job requirement. By providing IT skills training in concert with
respected, front-line NGO partners who also provide value-added life skills train-
ing, we are creating a positive force for change in vulnerable trafficking “hot
spot” communities throughout Asia.

Through regional meetings of the Unlimited Potential grantees we are fostering a
regional network of more than 4o front-line HGOs across Asia which are dedicat-
ed to this trans-border issue. We are honored to support the work of these
organizations, including the six coordinating NGOs: Visayan Forum
(Philippines), Humanitarian Organization for Migration Economics (Singapore),
‘Yayasan Mitra Kesehatan dan Kemanusiaan (Indonesia), Pact (Cambodia), Mirmor
Foundation (Thailand) and Child and Police (India).

Because human traffickers use technology for the crimes, Microsoft works with
police and related officials to help them stay one step ahead. Our key enforce-
ment strategies include law enforcement training conducted by Microsoft's
cybercrime experts and deployment of the Child Exploitation Tracking System, or
CETS, a software tool developed by Microsoft in conjunction with national law
enforcement officials. Specifically, CETS helps law enforcement analyze, organ-
ize and share the data about pedophiles who use the Intermnet to traffic and
exploit children.

At Microsoft, we are going beyond philanthropy by using our core corporate com-
petencies of inmovation, leadership and technology to directly address the caus-
es and consequences of trafficking. It is an enormous challenge, but also an
exciting one. We are motivated by other corporations that have done likewise
and, through this program with Vital Voices Global Partnership, we hope to
inspire many others to try as well.

Lori Forman



Let me begin by extending a warm welcome to all of you. | am delighted to see
<o many friends, old and new, joining us in this very imporntant event. Your pres-
ence here today is a strong show of encouragement for the fight to end human
trafficking, not just in Eastern Asia, but wordwide.

Our journey with the business community began in January zoo06, when we
launched the campaign to End Human Trafficking Now! at a successful round-
table in Athens. Lastyear resulted the development of a firm foundation as we
participated in many different events, for example the annual World Economic
Forum both at Davos and the regional event at Sharm El Sheikh, the Human
Rights Film Festival in Geneva, where we contributed to rising awareness by
producing campaign materials such as posters, red cards and brochures at the
World Cup in Germany. More recently, we saw the production of avignette that
you will get a chance to see a little later, and which will be aired on many televi-
sion channels, aeroplanes and conferences on a global scale, just to mention a
few. Furthermore, we are witnessing positive outcomes from the campaign—we
now have over 100 companies who have joined us in our struggle to put an end
to modemn day slavery.

Today in Hong Kong, we are reaching out to a wider international community,

a true global scope. But this implies some challenges and new problems.
Widening our community allows us to reach companies and businesses that
previously had few occasions to participate in such events, lacking the opportu-
nity to meet with others from different parts of the world. By doing this, we
contribute to strengthening our fight against this horrendous crime.

While it is possible to understand the causes of human trafficking and even
many of its outcomes, it is clear that any solution implies solving a collective
action problem. The continuation of this problem depends on the demand and
supply chain for cheap labour, prostitution and other forms of exploitation. We
will never put an end to the demands of people, but we can put an end to the
supply of human beings by raising awareness.

Your participation in this summit is a clear indication of the positive effects of
raising awareness and is an encouragement to continue in our efforts. Although
we have in no small way made great progress much still remains to be done—
there are communities still ignorant of human trafficking, women and children
still falling prey at the hands of these criminals and traffickers who are still get-
ting away with their actions. We will not put an end to their activities overnight,
butwe must not give up the fight.

I have to thank all our partners and organisers who have made this event possi-
ble. This conference is an outcome of regional collaboration and shows how
much can be achieved when we join together in tackling the challenges that lie
ahead of us. Thankyou.

DrAleya Hammad

Welcome from

Dr Aleya Hommad

Mem ber of the Board

Suwzarnne Mubarak Women's International
Peace Movement; End Human Trafficking
Now Campaign

Furthermore, we are witnessing
positive outcomes from the cam-
paign—we now have over 100 com-
panies who have jeined us in our
struggle to put an end te modern

day slavery.
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Welcome from

Professor Richard Welford
(o Director,

CSR-Asia

The private sector has two major
roles to play. Firstly, they can raise
awareness of the issues and their
opposition to trade in people . . .
Secondly, they should ensure that
they are not complicit in trafficking
either through em ployment of
trafficked people along supply
chains or through the use of their
resources and infrastructure for

the trade in people.
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As businesses have become more globalised so we have rightly come to expect
them to engage in the challenges facing us on a global scale. In many cases,
well known multinational corporations have taken on board many of those chal-
lenges but there is still more to be achieved. For example, many in the business
world are seeing that the impacts of trafficking do have business implications
and, in particular, pose serious risks to companies operating supply chains in
Asia where the problems persist and may even be getting worse. In Vietnam, for
example, recorded cases of trafficking rose 140 per cent last year with many
more incidences of people being traded for sex, domestic service and sweat-
shop labour.

The private sector has two major roles to play. Firstly, they can raise awareness
of the issues and their opposition to trade in people through events such as this
one today. Secondly, they should ensure that they are not complicit in trafficking
either through employment of trafficked people along supply chains or through
the use of their resources and infrastructure for the trade in people. As a mini-
mum, supply chain audits and factory inspections need to ensure that people
found in factories and other premises are there through their own free will and
not as a result of trafficking. But business can also play a part in building capaci-
ty on the ground to tackle the trade in people and to ensure that we tackle one
of the rot causes of trafficking, poverty.

We have seen many initiatives by the private sector, working with NGOs and gaov-
ermnments to end trafficking, bonded labour and forced labour. Initiatives in the
tourism industry, for example, to ensure that trafficked children are not prostitut-
ed in hotels are showing signs of success. But businesses need also to look at
intemal systems and procedures to ensure that management decisions and
management behaviour does not knowingly, or otherwise, support activities
associated with trafficking. Education initiatives and codes of conduct covering
the behaviour of staff on business trips are now beginning to spring up.

In the Asia Pacific region we must be aware that we are both the sources and
destination of most trafficking. Countries such as Morth Korea, Myanmar and
Laos have been identified as particularly troublesome in relation to trade in peo-
ple. Businesses should carefully consider whether they want to do business in
countries that are part of this and other human rights abuses. The power to
award or withhold investment and other business opportunities is significant.

0On the other hand, encouraging business, at a local level, in underdeveloped
communities and targeting women, in particular, is something that business can
also do. We have seen large multinational corporations getting involved in suc-
cessful small scale projects to promaote entrepreneurship, organize business
education training and provide employment to people who might ctherwise be
the targets of trafficking.

But many companies still fail to recognise the contribution that they can make in
this area. Like other aspects of corporate social responsibility they need to be
reminded of the reputational risks in inherent in being seen as benefiting from
trafficking. There is still a lot to do, but C5R Asia is proud to be working with Vital
Voices in raising issues and solutions in Hong Kong.

Although still a small social enterprise, C5R Asia has grown from just three staff,
less than three years ago, to a staff of 15 operating across four offices in Asia.
We are committed to playing our part in raising awareness about trafficking and
to work with companies on strategies to ensure they are not complicit with traf-
ficking, child labour, bonded labour and forced labour. Working togetherwe can
end trafficking.

Professor Richard Welford



Innovative Business Practices
To Combat Trafficking for Sexual Exploitation

Case History 1: ACCOR

Accor has been active since 2001 with End Child Prastitution, Child Pornography
and Trafficking of Children for Sexual Purposes (ECPAT) and has signed the ECPAT
Code of Conduct. Training sessions have been arganized for Accor hotel staffin
Thailand, Indenesia, Laos, Cambodia, Dominican Republic, French Guyana,
Mexico and Senegal with the aim of teaching them how to act and react if they
come across abuse of this kind in or our of the vicinity ofthe hotels. The toral
number of trained staff so far is over ¢, 000, The ECPAT film will soon be disployed
in all Accor hotels in Africa via their Talent Charinel or on the bars screens. The
movie campaign has aiready been displayed in the Novote! Bangna rooms in
Thailand, since zo03.

Case History 2: ACCOR ASIA

Accor Asia has been developing training materials and distributing of relevant
information materials in coNaboration with ECPAT International, as well as indi-
vidual ECPAT growups, such as Child Wise (ECPAT in Australia).

Case History 3: AIR FRANCE

Since October 2006, Air France has shown videos to passengers on international
flights about its campaign against child sex tourism. The film, made by ECPAT,
shows the reality of sex tourism and the penalties for sex tourists.

Case History 4: ARTOC GROUP

Artoc Group produced brochures, posters, red cards, and pins carrying the mes-
sage ‘End Human Trafficking Now!" and has started distributing them in Eqypt
and abroad, including in Arab countries and Japan. They were also widely used
by the campaign against human rafficking during the Football World Cup in
Germany. Artec Group informed all their employees through electronic means.
Artoc Group also has participared in numerous conferences and events in differ-
ent parts of the globe, undertaken media interviews, and published ads.
Additionally, employees directly addressed their business colleagues and invited
them to join the campaign.

Case History 5: CARLSON COMPANIES

Carison Companies was the first U.5.-based company to sign onto the Code of
Conduct developed by the United Nations Word Tourism Organization, UNICEF,
and ECPAT-USA. Every hotel under Carlson Companies is required to train
employees, and to identify and report child sex tourists; inform travellers about
the legal penalties for child sex tourists; and develop a corporate social policy to
renaunce child sex tourism.

Case History 7: EILEEN FISHER

Eileen Fisher, along with Microsoft, has made a commitment to Vital Vioices™ ini-
tiative entitled "A Call to Action: Asian Business Leading the Campaign to End
Human Traficking.™ Participation in this summit, Public-Private Partnerships to
End Human Trafficking and Forced Labor is part of this initiative. Eileen Fisher
also actively promotes fair labor practices.

Case History 8: ELITE RENT-A-CAR

Eite Rent-A-Car published information about the End Human Trafficking Now!
Campaign in its mew Magaine, "ELITE, " and has devoted a prominent place for
the End Human Trafficking Now! Campaign in the Corparate Social Responsibility
chapter of its website.

Case Histories continues on Page 12,

Travel and Tourism—Worldwide

Produce advocacy materials, such as
posters and brochures, to raise awareness
of human trafficking.

Travel and Tourism—Asia and Pacific
Rim; West Africa, Brazil

Provide training to staff on handling child
offenders using hotels.

Transportation—Worldwide

Produce advocacy materials, such as
posters and brochures, to raise awareness
of human trafficking.

Transnational Investment Companmy—
Worldwide

Produce advocacy materials to raise
awareness of human trafficking, and pro-
maote the Ethical Principles against
Trafficking in Human Beings, especially
Women and Children (Athens Ethical
Principles) among business partners and
employees.

Travel and Tourism—Worldwide

Produce advocacy materials, such as
posters and brochures, to raise awareness
of human trafficking.

Apparel—Worldwide

Produce advocacy materials, such as
posters and brochures, to raise awareness
of human trafficking.

Automobile Rental Compamy—Europa
Promote the Athens Ethical Principles
among business partners and employees.
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Salisbury Room
9:00-9:40

9:40-10:50
Plenary 1

11:10-12:20
Plenary 2

Nathan1& 2
12:30-1:00
Press
Conference

Salisbury Room
1:00-2:00

2:15-3:30
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Agenda

Welcome Remarks from Summit Sponsors and Partners. Moderator: Ms. Melanne Verveer,
Co-Founder and Chair, Vita Voices Global Partnership

Ms. Carrie Lam, Permanent Secretary for Home Affairs, Hong Kong (TBC)
Professor Richard Welford, Co-Director, CSR-Asia

Dr. Aleya Hammad, Member of the Board, Suzanne Mubarak Women'’s International Peace
Movement

Video Message from Mrs. Suzanne Mubarak, First Lady of Egypt

Everybody’s Business: The Impact of Human Trafficking and Forced Labor on Your Business.
UN Goodwill Ambassador Julia Ormond’s film clip of her journey. Moderator: Ms. Yang Lan,
TV Anchor and Talk Show Host; Chair, Sun China Culture Foundation

Mr. David Arkless, Senior Vice President, Corporate Affairs, Manpower, Inc.
Mr. Antonio Maria Costa, Executive Director, United Nations Office on Drugs and Crime
Ms. Kim Olson, Vice President/Chief Communications Officer, Carlson Companies

Mr. Mechai Viravaidya, Chairman, Population and Community Development Association,
and Former Minister and Senator of Thailand

Creating Opportunities: The Multi-Stakeholder Approach to End Human Trafficking and
Forced Labor. Moderator: Ms. Amy Kazmin, Chief Correspondent, Thailand, The Financial Times

Mr. Francois Brousse, Senior Vice President, Corporate Communications, Air France
Ms. Tina Auyeung, Vice President, Human Resources, Liz Claiborne Inc.

Ms. Lori Forman, Director of Community Affairs, Asia, Microsoft

Ms. Melanne Verveer, Co-Founder and Chair, Vital Voices Global Partnership

The Power of One. Co-sponsored by Lifetime

Luncheon and Keynote Discussion. Co-sponsored by

Innovative Business Solutions to End Human Trafficking and Forced Labor.
Three panels showcasing different types of business action and private-public partnerships.
Each group, lead by a moderator in roundtable format, will have leaders sharing best practices.

Please choose one panel to participate.



Understanding the Challenges and Taking Action: Conducting research, analyzing laws/ The Golden Pen
policies, identifying problems through business practices, participating events/conferences, Panel A
auditing/CSR, signing ethical codes of conduct, connecting forced labor and human trafficking.
Moderator: Mr. Philip S. Robertson Jr.
Ms. Kathleen Kerr, Orrick, Herrington, and Sutcliffe LLP
Mr. Carmen Madrinan, Executive Director, ECPAT International
Ms. Amy O’Neill Richard, Acting Deputy Director, Office to Monitor and Combat
Trafficking in Persons, US Department of State

Building Capacity: Training law enforcement, employee education/training, community Nathan Room 1
development, poverty alleviation, strengthen mandatory education, job skills training, Panel B
generating local economy, and providing resources to civil society.
Moderator: Ms. Mary Yerrick, Vice Chair, Vital Voices Global Partnership
Ms. Katharine Bostick, Senior Director, Legal & Corporate Affairs, Asia Pacific,
Greater China, Japan, Microsoft
Ms. Cecilia Flores-Oebanda, President, Visayan Forum Foundation, Philippines
Ms. Kristiina Kangaspunta, Chief, Anti-Trafficking Unit, United Nations Office
on Drugs and Crime

Raising Awareness—Global Initiative: Media reporting, movie/documentary making, Nathan Room 2
advertising, airline campaign, consumer awareness raising through products and advertisement, Panel C
company policy. Moderator: Mr. Christopher Tung, Chair of the Sustainable Development

Committee, French Chamber of Commerce; Partner, Mallesons Stephen Jaques LLP.

Mr. Jeffrey Avina, Director of Operations, United Nations Office on Drugs and Crime

Mr. Steve Cook, Chief of Mission, Indonesia, International Organization for Migration

Mr. Thomas Ehr, Executive Director, MTV Europe Foundation

Dr. Aleya Hammad, Member of the Board, Suzanne Mubarak Women'’s International

Peace Movement
Advancing Corporate Social Responsibility to End Human Trafficking and Forced Labor. Salisbury Room
Help CSR officers make a compelling case within their companies, including communication 3:50-5:00

strategies, public relations, brand management, building the link between human trafficking Plenary 3
and business, and real-term profits (investor relations and cost analysis). Moderator: Mr. Hugo
Restall, Editor, Far Eastern Economic Review
Mr. Roger Plant, Head, Special Action Programme, International Labour Organization
Ms. Tammy Rodriguez, Director of Corporate Social Responsibility, Esquel Enterprises Limited
(TBC)
Mr. lan Spaulding, Director, Global Compliance, Sears, Inc.
Ms. Susan Young, Vice President, Manufacturing, Eileen Fisher

Closing Remarks and Next Steps. Salisbury Room
5:00-5:30

Reception. Co-sponsored by O PENDN TG REGE Salisbury Foyer
VITAL VOICES % @ Office on Drugs and Crime 5:30-7:00
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Information and Communication—
Worldwide

Support public sector initiatives that com-
bat human trafficking and forced labor.

Media—USA

Produce advocacy materials, such as
posters and brochures, and raise aware-
ness of human trafficking.

Apparel—Worldwide
Support public sector initiatives to com-
bat human trafficking.

Employment Services—Worldwide
Promote the Athens Ethical Principles
among business leaders and employees,
produce advocacy materials, launch the
Global 1000 Initiative.

Travel and Tourism—Worldwide

Produce advocacy materials, such as
posters and brochures, to raise awareness
of human trafficking.

Information and Communication—ASIA
Empower potential and actual trafficking
victims by teaching them professional
skills for employment.

Support public sector initiatives o com-
bat human trafficking.

Worldwide
Protect potential trafficking victims.

12 Vital Voices in Asia

Case History 9: GOOGLE INC.

Google removes child pornography immediately when the company becomes
aware of its presence on its search engine or content services, and reports all
instances of child pornography to law enforcement through the National Center of
Missing and Exploited Children (NCMEC). Google also responds to hundreds of
child safety-relared law enforcement requests each year, in addition to requests
te preserve data related to these cases. Google also donates hardware and soft-
ware to improve NCMEC's ability to manage incoming reports af child exploita-
tion and assists NCMEC in promoting its CyberTipline.

Case History 10: LIFETIM E TELEVISION

In October zoos, Lifetime Television launched a two-part mini-series entitled,
“Human Trafficking. " Featuring Mira Sorvino and Donaold Sutherland, “Human
Trafficking ™ illustrates the realties behind international sex trafficking of women
and children. The mini-series reached about 5.5 millian viewers total.

Case History 11: LIZ CLAIBORNE INC

Lz Olaiborne sponsored a training program entitled “Ending Domestic Violence
and Human Trafficking in Hungary. ™ The training brought eleven Hungarian
women together to share information, learn mew strategies [rom partmers in the
U.5., and gain a better understanding of the wark of their Hungarian colleagues.

Case History 12: MANPOWER

Manpower was the first company to sign the Athens Ethical Principles. The
Principles declare a “zero-tolerance™ policy for human trafficking aman gst
Manpower’s clients, vendors and business partners. Manpower, inc. devoted a
praminent place to the End Human Trafficking Now! campaign in the corporate
social responsibility chapter of its website. Manpower's website also includes o
link to the End Human Trafficking Now! campaign’s website. Moreawver, it invites
ather companies to sign on the Athens Ethical Principles by completing a form on
its website. They are also leading the effort to get 1,000 of the world's leading
corporations to join us in signing the Principles and declare that they, too, will
have zero tolerance far this inhumane abuse. Together with Orascom Telecom,
Manpower inc. co-sponsored and assisted the production of a go-second
vignette against human trafficking to be disseminated in TV channels worldwide,
as well as a 3-minute film to be used in conferences and events for raising aware-
ness among business leaders.

Case History 13: MARRIOTT INTERMAT IOMAL

Marriott has its own Human Rights Policy to explicitly address the sexual exploita-
tion of children. It has a Human Rights Task Force of nine high-ranking execu-
tives. It also has a policy to partner with NGOs to combat child sex tourism both
locally and globally, to train employees to recognize warning signs of patential
child sex tourism activity, and to include a brochure on child sex tourism devel
oped by the United Nations World Tourism Organization in its pre-arrival mes-
sages sent to more than 20 million guests globally.

Case History 14, 15 & 16: MICROSOFT

Under its community initiative, Unlimited Patential, Microsoft committed over
$1.2 million in 2006 in cosh and software to projects that teach basic information
and communication technology skills to potentiol and actual trafficking victims.

Microsoft invested $2 million in 20073 to develop the technical expertise of Asian
low enforcement officers, prasecutors, judges and regional non-governmental
arganizations in combating human trafficking.

Microsoft has partnered in the development of dedicated software applications
that track children who have ‘gone missing” and to protect potential victims.






